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:l\' pt;i"@~f" . C:l 

www.sfu.ca / vp:lC:llkmic 

Al'ril 23,201O 

Al:li ll~ umie r de legated au tho rity at its mccti ng of February 4, 20 10, S(:US approved the 
following curriculum revisions: 

1. Puhlishing Prnb'l.111l (SCUS 10-09:1) 
(i) New Courses: 

PU B 3.10-4, Puhlicltion Design ill Transi tion 
PU B 350-4. Markcti nl-: for Book Puhlishers 
PU B 355-4. Online iVia rkcring for Puhlishers 
PU B 375-4, M;lgninc l'uhlishinp; 
PU B 450-4. The Busincss of Book I'ublishinj.!; 
PU ll 477-4. Puhlishing PraC[i ClIlIl 
PU B 478-4. Puhlishing Workshop 

2. The School of l lHtTOLctivc Arts and Tedlllologv (SCUS 1O-0IJb) 
(i) Prc-requisi te change (ill' IAT 20 1 

Scnators wishing to consul( H more detailcd I'cporf of curriculum rcvisions may do so on 
the Wcb Ht http: //www.s fu.ca/scn~.te/Scnatc agcnd~,.html following the posting of the 
agenda. If you :u'c unnble to ncccss thc infornmtion, plcase cnll 778-782-3168 or cmail 
herantf@sru.ca. 
For informntion: 

S II\'ION FRA SER UN I VEnS IT Y THINK ING OF THE WORLO 
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rUB 330 -4 1 PUBUCATiON DESIG:-l IN TR,\:\iSITfON 

CALENDAR INFORMATION 

SIMON FRASER UNIVERSITY 
NEW CO URSE PR OPOSAL 

CO W"5e N umber : Puh 33ov6,.ctli l H ow·s::fL.Q 

Co u rse Tille: Publi cation Design in T l'an s it ion 

CaJcnd a l'Descr iption 

Page! of 5 

I 
tj,c/ 

An in-depth study of the systems and st ructures fundamental to book, magazine, and associated online 
media design. Students analyze, evaluate, design and/ or rcpurpose existing publications. By means of 
case studies students are introduced to the current practices of design and production in print , and how 
content is being deli\'c red online and through mobile de\'iccs . Emphasis is placed on innova tive methods 
and des ign practices for scree n-based publishing and sllstainable design so lutions. 

PrCl'equ isi tc: 60 credit hours 

CO~1'C(Ju i!> i lc(s) (iJ ouy) : None 

S p eciol I II!> lr lLct io lls (if any) : None £.~ t:\---(,'.l..55.ss-
)-

9l.{,rsc(s) to be dropped if tllis course is appr oved (if a ny): This course will be cross-listed with 
\)tlVINS 473 Publicatio n Des ign and Print Production. 

R ation a lc J 01'ln tro ciue lion oJ III is Co w · ... e: l ViIlth is bc a J'equ ired o r d edi ue course ill th e 
elLJTie u l llUl? 
Design is a fundamental element of all publishing. In th e current ell\ironme nt, not only is desig n in 
transitio n but also designers mllst be capable of working in both print and online media. This course 
introduces design princi pl es and applications for both enviro nments. Knowledge o f design principles and 
publishing soft ware, is also a so ught -after skill fol' edito rs and publishing managers. 

Probable cn ro lmcnt w h en offcn'ed ? 

Enrolment is estimated at 40 stude nts per sessio n. 

Sch ed uling and RC(Jis h 'u liolllnfol'm a t iou, 
I n d icn tc semester' Cl nd yew' t il is cOW'sc lVo u ld b efirs t offcred and pla nned f rcqueney oj 
offe1'i ng thercafte l', 

First offer ing would be Spring 2 0 11 . Initiall y it would be taught o n ce p e l' yea I'. 

W'1tich ofyow 'pl'ese nt CFLfacu lty h aul' the expertise t o olfel' fh is course? 
l '\fill til e co uJ's e b c / (lHgitl by scssion a l o/'limitcd-tC/'/H ins /ru eto l's? 

Dosi!. Cou rse may be tau ght by Das H or indus!!), prof(!ssionaJs serving as sessionals. 

A I'c t1t CI'C a n y P/'opose ci s tudent-fees as ... ocia/cci w ilh th is COIII'SC ol il e/· th cw lll il ionfccs? 

One-to-oIlC critiques wou ld s ignificantly augment the learning process. Student fees co uld crcatc the 
o pportunity for nccessa ry feedback. Stucients could bc givell ihe choice to pay a prcmium fcc for enhanced 
feedba ck. 
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Does this course duplicate lh e cunte n t of U ])J'CUiOIiSly UPPJ'oucd cOW'sc io such an c;t lc nl 
that stud ents s hould not "cccivc creditfOf' both cow'ses? lIso, please sjJecify. 

This course is an upda ted version of CMNS 473. Students should not rece ive credit for bo th courses. It is 
our desire to crosslis t the course with CMNS 473. 

Effective date: 2011/ 12 Ca lendaJ'. 

Resource Implications : 
No te: Senate has app"oued (S.93-11) that Ito new co tu-se s hould be uppr'oucd by Senate 
unolfunding has been cOJllmiltcdjOl' ncccssw'y libl'ury llwlcrials. Each new COW'fie 
1}1"oposnlmus l be uccompanicd by u lib,'o/'V "CPOI'f uncl, if ClJ1l'I"Op1'iatc, confir1llnl'ion Lhat 
funding cu"'ungcmcnls have bee n ad(h·csscd. 

On the basis that we are teaching this co ntent at the ~ I as ters level and that CMNS 473 has bee n offe red fo r 
the past decade, our estimate is that all the required materials are avn ilnble online and in the libra ry. A 
confirming evaluation by the SFU Library is now in place. 

Provide details on IlOw exis ting instructional resources w ill be r e distribute d to 
accommodate this ncw COIl1"5e . FOl' ins tance, willllltother cOW'sc be eliminated OJ' w ill the 
frequency of oiFel'ing oj olhe l' COllrses be I'ccluced; {we there changes in p edagogicnl style 
or class sizcs thnt aliowfOJ··th is culditional cow'se offcJ·ing. 

This course will be taught by industry professiona ls sen-ing as sessiona ls ill the same manner tha I other 
publishing courses have been taught in the School of Co mmunica tio lJ. There will be a realloca tion of 
instructional resources within FCAT to allow thi s course to be offered . 

Does this cOW'sc "cqu iJ'c specialized space or equipmcnt n o t readily available in th c 
d epartment 01' univel'sihJ, (lnd if so, how w ill these I'csow'ces be provided? 

No. 

Docs this cow·sc I'equirc computing resources? (e.g, hardwarc, sofhvare, network wil"ing, 
usc of computcr lab oralO1'y spacc) and if so, dcsc I'ibc flO W tli c!J will bc providcd. 

The Koshcvoy LCl b, at Ha rbour Ce ntrc, hill be ll sed fo r the dclivclY of this course. 

Rowland Lorimer, Director, 
lVlastcr of Publishing 

Chair, Faculty ofCmn , A rt nnd Tech 
Undergraduate Cu rriculull1 Committce 

Chair 
scus 

da tc date date 

Illustrative Course olltline Attached 

, 



Pub 350-4 r-,"jarketing for Publis hers 

CulenclOlo [nrOTomanon: 

SIMON FRASER UNIVERSITY 
NEW CO URSE PROPOSAL 

Course Number: Pub 350 Credit I-Iollrs~ 

COllrse Title: iVlm'keling fo r Book PllblishetOs 

Course Descloiption (for Calendm') , Attach a cow'se outline to this P"oposalo 

An exploration and a pplication of marketing concepts to book publishing. Concepts and skills 
taught fOCLlS on differentiation of product categories and markets, and the creation ofa marketing 
strategy for existing or new publications. Consideration of reading trends for all publication fo rms 
is included , 

Prerequisitc(s): 60 credit hours 

Ca-rcquisite(s) (ifany): none, 

Special Instructions (if any): none 

Course(s) to be dropped if this course is appl'ovcd (if any): none 

Ralionale for IntJ'oduction of this Cowose: Will this b e a J'c{}uil'ed OJ' clccnuc co w ose 
in lhe cw.,.iculum? P,.obuble cnrolmcnt whcn offcJ'cd? 

Marketing understanding and application skills are essential to all publishing operations . 
Understanding industry practices and the foundations fo r in novation applications are the crux of 
this coursc. This will be an elective coursc . Probable enroll men t for this course is 60 stu dents per 
offering. 

Scheduling (lnd RegisLrull.oH 1nJ01omatlon. Indica te semestcr and year this course 
would bCfi)Ost offe red and planneclftocq llcncy of offCJoing thcrocafter. 

First offering would be Fall 2010. Initially it would be taught once per year . 

l¥hich ojyoW'1wescnt CFLfncully have thc expel'lisc to offer this cow'se? 1-1'illlhc 
course be laught by sessional ol'limitccl-teJ'Jll inshouc La,.s? 

Lorimer. The course will be taught by an industry profess ional se rving as a sessional. 

Arc tlw,'e any proposed shldentjecs associated with Litis course other than tuition 
fecs? 

NOlle . 

Does this course duplicalc thc content oj {f previously approved cowose t"o such an 
eXlcnt that shulent·s shpuld noll'cce ive c Jocditfor bo th cow'scs ? If so, pleasc 
spcc ify_ ? ·ft- C6~120"; 

"I' 
Yes . CMNS 472. \ourse crc:dit ShOl~d not be grall \cd for both courses. 

~ J...1 1 \ (I)-I S":" \~, \ q~,) 
E ffe ctivc date: 2010/ 11 Calenda r, 

Resource Implications: 



Pub 350-4 Marketing for Publishers 

Note: Senate has approved (S.93-11) that no new course should be approved by Senate until 
funding has been committedfor necessary library materials. Each new course proposal must be 
accompanied by a library report and, if appropriate, confirmation thatfunding arrangements 
have been addressed. 

On the basis that we are teaching this content at the Masters level and that CMNS 472 Books, 
Markets, and Readers has been offered for the past decade, we anticipate the Library collection to 
be sufficient. A confirming evaluation by the SFU Library is now in place. 

Provide details on how existing instructional resources will be redistributed to accommodate 
this new course. For instance, will another course be eliminated or will the frequency of offering 
of other courses be reduced; are there changes in pedagogical style or class sizes that allow for 
this additional course offering. 

There will be a reallocation of instructional resources within FCAT to allow this course to be 
offered. 

Does this course require specialized space 01' equipment not readily available in the department 
or university, and if so, how will these resources be provided? 

No. 

Does this course require computing 1'esources? (e.g. hardware, software, network wiring, use of 
computer laboratory space) and if so, describe how they will be provided. 

No. 

Rowland Lorimer, Director, 
Master of Publishing 

date } 

~ c--' J3.z.. 0 _______ _ 
Chair, Faculty of Cmn, Art and Tech Chair 
Undergraduate Curriculum Committee SCUS 

date date 

Illustrative Course outline Attached 
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Pub 350: Marketing for Book Publishers 

Department: Master of Publishing program 
Location: Harbour Centre 
Prerequisite: 60 credit hours 
Credit Hours: 4 
Instructor: Industry professional 

Calendar Description 
An exploration and application of marketing concepts to book publishing. Concepts and skills 
taught focus on differentiation of product categories and markets, and the creation of a marketing 
strategy for existing or new publications. Includes consideration of reading trends for all 
publication forms. 

Course Overview 
The trade book markets is a puzzle. How can publishers continue to bring quality writing to 
readers when industry studies estimate that only one in ten books makes money? Students will be 
asked to solve this puzzle by evaluating and implementing case studies of contemporary 
marketing practices in an attempt to overcome these stark economics. The course is divided into 
three sections: an analysis of the major changes \\>ithin the book market and the reading audience 
that make profitability so difficult to achieve; the rise of the blockbuster marketing techniques 
developed as response to these challenging economics; and finally, an extended overview of other 
marketing strategies that attempt to rectify limitations of blockbuster marketing. Industry 
observers claim the instability within the publishing world is caused because there are "no 
formulas for success." Students will try to find just such a marketing formula. 

Required Readings 

The Book Publishing Industry, 2nd edition, Albert Greco, (Lawrence Erlbaum, 2004) ISBN: 978-
0805848533 

Why We Buy: The Science ofShopping--Updated and Revisedfor the Internet, the Global 
Consumer, and Beyond, Paco Underhill (Simon & Schuster, 2008) ISBN: 978-
1416595243 

The Perilous Trade: Book Publishing in Canada, 1946-2006, Roy McSkimming, (McClelland & 
Stewart, 2007) ISBN: 978-0771054945 

Blockbusters and Trade Wars: Popular Culture in a Globalized World, Peter S. Grant and Chris 
Wood, (Douglas & McIntyre, 2005) ISBN: 978-1553651086 

Long Tail: Revised & Updated: Why the future of business is selling less of more, Chris 
Anderson, (Hyperion, 2008) ISBN: 978-0470379288 

lndie Publishing: How To Design and Publish Your Own Book, Ellen Lupton, (Princeton 
Architectural Press, 2008) ISBN: 978-1568987606 

Course Delivery Formats 
Lecture/seminar 
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Grading 
Mid-Term Assignment 20% 
End of Term Essay 30% 
In-Class Presentation 10% 
Class Participation 10% 
Final In- Class Test 30% 
Attendance of a minimum of 10 classes is required to pass this course. 

Marks awarded in this course are expected to correspond to established university-wide practices 
in both their levels and their distribution. In addition, the course will also follow Policy T10.02 
with respect to "Intellectual Honesty" and "Academic Discipline." For further details, please refer 
to the current SFU calendar and the section entitled "General Regulations." 

Class Schedule 
Course outline: 
Unit 1: "Publishing Problematics": The course will begin with an overview ofthe major 
changes to the book industry and to the reading habits of consumers that has made trade 
publishing such a risky proposition. The survey will historically trace the rise of quasi
monopolistic book chains, the exponential growth of online and digital book sales, the demands of 
mass merchant and price club retailers, the demise of the traditional media outlets for book 
promotion, the expanding market share of multinational/multimedia entertainment 
companies and the threat they represent to domestic publishers and the onset of "consumer 
choice fatigue" in which readers face an every expanding array of new entertainment choices 
while over 200,000 new books are brought into the Canadian market every year. The New York 
Times estimates that there is new fiction title published every half an hour, and when only one 
tenth of these books are profitable, marketers face some very hard choices. Each of these fea tures 
is framed as a "problematic" because each is highly contentious and can potentially help our 
hinder the creation of quality publishing. Students will analyse these debates to assess what they 
reveal about the role and status of the print culture in our society. 

Unit 2: The Blockbuster: one of the most widely adopted marketing strategies to deal with 
these "publishing problema tics" has been the deployment of blockbuster marketing techniques 
that maximize the number of retail channels that sell product in a highly compressed time frame 
to a mass audience while supported by highly concentrated earned and paid media and multi
media co-promotion. The class will study the rise and development of the blockbuster within the 
specific context of the marketing for the Harry Potter and Stephenie Meyer's series and examine 
to what extent do they conform to a pure blockbuster formula. 

Unit 3: The World Beyond the Blockbuster: Blockbuster techniques have been criticized 
both for their effectiveness and their long-term cultural impact and so in the final unit, students 
will examine alternative marketing strategies using industry test cases of branded publishing, 
"long tail" marketing to aggregated online communities, sustained backlist imprint marketing, 
publicly subsidized marketing and finally the emergence in the last decade of a viable self
publishing model that calls into question the need for the traditional industry apparatus of 
publishers, professional marketers and book retailers. The Economist 
magazine recently opined that in looking at the future of books, there will be only two given 
constants; writers and readers, everything else is open for debate. CMNS 472-2 will go the heart 
of this debate. 
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Calenda r Infonnahon: 

SIMON FRASER UNIVERSITY 
NEW COURSE PROPOSAL 

Course Number: Pub 355 Credit I-Ioul's~, ~4L-_ ,$~ 

1 of 5 

I 
sV 

Course Title, Online Marketing for Puhlishel's ! t-

Com'se Desc"iplion (f'o1' Calendm·). ALtach (f COlH'? outline to this proposal. 

Explores the formula tion and analysis of ma rketing goa ls th e evolving realm of online promotion 
and marketing. Emphasis is give n to approaches to measurement of effect; implementation and 
campaign management; finding and nurturing audiences and conversations; branding; 
forecas ting and budgeting. 

Prerequisitc(s): 60 credit homs 

CO-I'equisitc(s) (if any): none 

Special Instructions (if any): none 

Course(s) to be dropped if this course is approved (if any): 

Rationalefor Introciuction of this Course: Will 111 is be a "elluirecl 01' elective COlll'se 

in th e cUl"1-iculwn? PI'obable enrolmenl wilen oJfered? 

Knowledge of the techniques for online marketing of books and magazines is emerging as a 
specialized field necessary to the survival of publishing enterprises. 
This course is an elective. Expected enrolment is 40 to 50 students per offering. 

Scheduling ancI Registrution Info"mation, Indieute semestcr and yeClr this course 
would lleft"st offe"cd and picmneclfl"cqucllcy of offering thcl'caftel'. 

First offering would be Fall 2010. 

1¥llich oJYOlLl' p"esent CFLfncu lty IIClve the expc,.tise to ojJ'cI' t"lds cOUl'se? Hl iIlthe 
CO Ul'SC be tauglll by sessional OI'limiled-tcnTt instl"llCto,'s? 

Maxwell ; To be taught by sessiona ls or faculty as available . 

.r1,·e there uny proposed sl udentfccs associuted wilh Ods cow'se other t/t(lIlluition 
Jees? 

None. 

Docs lhis course duplicCll'e lhe content oj a previously apP"oved cOW-sc to such un 
cxlcnllhat s ludents should nol recciue cI'cditfol' both courses? If so, please 
specify· 

No. 
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Effective date: 2010/11 Calendar. 

Resource Implications: 
Note: Senate has approved (S.93-11) that no new course should be approved by 
Senate untilfunding has been committed/or necessary library materials. Each 
new course proposal must be accompanied by a library report and, if appropriate, 
c01tfirmation tltatfunding arrangements have been addressed. 

On the basis that we are teaching this content at the Masters level and that CMNS 472 Books, 
Markets, and Readers has been offered for the past decade, we anticipate the Library collection to 
be sufficient. A confirming evaluation by the SFU Library is now in place. 

Provide details on how existing instructional resources will be redistributed to 
accommodate this new course. For instance, will another course be eliminated or 
will thejrequency 0/ offering of other courses be reduced; are there changes in 
pedagogical style or class sizes that allow/or this additional course offering. 

This course will be taught by industry professionals serving as sessionals in the same manner that 
other publishing courses have been taught in the School of Communication. There will be a 
reallocation of instructional resources within FCAT to allow this course to be offered. 

Does this course require specialized space or equipment not readily available in the department 
or university, and if so, how will these resources be provided? 

No. 

Does this course require computing resources? (e.g. hardware, software, network wiring, use of 
computer laboratory space) and if so, describe how they will be provided. 

No. 

Approvals: 

Rowland Lorimer, Director, 
Master of Publishing 

~ '-- . ~--------
Chair, Faculty of Cmn, Art and Tech Chair 
Undergraduate Curriculum Committee SCUS 

date date 

TIlustrative Course outline Attached 
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PUB 375-4 l'Ilagazin c Publish ing 

Calef/dC/I" fn[onnation : 

SIMO N FRASER UN IVERS ITY 
NEW COURSE PROPOSAL 

COlll'SC Number: Pub 375 C,'edit Hours,,-----4 

CO Ul'se Tille: Magazine Puhlishing 

CO Ill '.';C Description (for ell leTlda,.). 

Page I oi 6 
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~\cJ 

A practical co urs~ covering core issues in magazine publishing. Topics include business best practices, marketing, 
adve rtising and circulation, edi torial \;sion, online and digital publishi ng, design and packaging. 

Prcrcquisilc(s: 60 c,'cdit hoUl's 

CO-I'cquis itc(s) (if any): Nonc. 

Special Instructions (if any): No ne. 

Coursc(s ) to be (II-opped if this course is approved (if any): none (to be cross-listed with CMNS 375 

HaUoHt/leJo!' Introductioll OfOlis Course: Will this b e (f l'cquil'cd 01' elective cow'se in the 
curriculum? Probable enrolment wlte n offered ? 

lI'Iagazine publishing is a biUioll plus-donar en terprise in Canada with ove r 2,000 titles curre lltly operating. Magazine 
publishing assists co mmunities to articulate their ex istence and their iss lies in the Canadian social fabric by bringing 
ideas, opi nions, and rea liti es forward into public view. This is a key course to any publishing program mea nt to appea l 
to those studen ts interested in pe riodicals. It will be an elective course . 
Probably e nrolment will be at least 60 students per offering. 

Sch edlilill g and R cgistl'Cll-ioll Information. Indicate sem es ter (Iud year this course would beji l's l 
offel'ed and planncdjl'cljUCIiCY of offering thel·cliflcr. 

First offering would be Fall 2010. It would be ta ugh t once each summer. 

l¥ h ich ofvoH]" pl'csen I erLfa eult-V have th e experUse to aJfm' this course? 1-V ill the co urse be louyhl 
by s e.<;siollol ol'limilcci-lcl'm instrucLol·.<;? 

Lorimer, Sc hendlinger, I\'faxwel l. The course will be taught by industry members serving as sessionals as CMNS 375 has 
been to date. 

A l'e th e,.e an y p,.oposed sludentfees lLssocin LedwiLlt litis co w'sc otherlhan luitionfees? 

None. 

Docs this cow'se duplicat e lhe content-ofu p,'evioHslv lLJlIJl'oved course to such un e.Y len t tlwl 
slllde nts s hould nol receive c l'cdilfol" bo Lh cow'ses? If so, please specify, 

Yes , It is ploposed that It becross-hsted w1th Cl\ I NS375. G')}I- ot"V'JS?; / 
4; "JL-l\ ('; ':HC ·,':'\ -\.:'e-,i) 

E ffe c tive date: 2 0 10/11 Ca lendar. j 

R CSO lll 'CC IlUpl icatio ns: 
Note: Senate has app mved (S.93-11) that no new co w'se should be approved by Senate 1111/ if fund ing has been 
cOll1millcdjol' necessary library matel'ia/s . Each new course proposal must be accomp(mied by a library report (/nd, 
if approp"iate, confirm atioll that funding arrQlIgemen Is have been ad(f,·cssed. 

On the basis that we arc teaching this conte nt at the Mas ters level and th at CMNS 375 Ma gazine Publ ishing has \)ecll 
offered for the past decade, we ant icipa te th e Library co ll ect:o n to be sufficient. A confirmin g evaluation by the SFU 
Library is now in place. 
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Provide details on how existing instructional resources will be redistributed to accommodate this new course. For 
instance, will another course be eliminated or will the frequency of offering of other courses be reduced; are there 
changes in pedagogical style or class sizes that allow for this additional course offering. 

This course will be taught by industry professionals serving as sessionals in the same manner that other publishing 
courses have been taught in the School of Communication. There will be a reallocation of instructional resources within 
FCAT to allow this course to be offered. 

Does this course require specialized space or equipment not readily available in the department or university, and if 
so, how will these resources be provided? 

No. 

Does this course require computing resources? (e.g. hardware, software, network wiring, use of computer laboratory 
space) and if so, describe how they will be provided. 

The course will use the Publishing Lab at Harbour Centre. 

Approvals: 

Rowland Lorimer, Director, 
Master of Publishing 

date 7 

Chair, Faculty of Cmn, Art and Tech 
Undergraduate Curriculum Committee 

date 

Illustrative Course outline Attached 

Chair 
SCUS 

date 



Pub 450~4 The Business of Book Publishing 

Ca lendar In{01'11Iatioll; 

SIMON FRASER UNIVERSITY 
NEW CO URSE PROPOSAL 

Course Number: Pub 450 Credit HoUl'sl.......4...-

Course Title: The Rusiness of Bool,; Publis hing: 

I 
S\(/ 

Course Description (fOl' Calendar). A tta ch a course outline Lo tllis p,·opos al. 

This course examines business practices with in book publishing fi rms, It emphas izes financial 
planning and operations, acquisitions, marketing and promotion. 

i'l'cl'cquisite(s): 75 credit hours 

Co~requisite(s) (if ,.Illy): none 

Special Instructions (if any): none 

Course(s) to bc d l'upped if this course is approved (if .any): none 

RationalefOJ' lnll'oduction of til is C01U'SC: Will th is be a l'equil'ecl aI ' e lcctivc course 
in LIre cU1'1'ieulum? p,'obable em'olment witen offered? 

No publisher can operate without knowledge ofbllsincss dynamics . This course provides th;)t 
foundation. The course will be an elective. 

Scheduling and R eg is trn tion Infol'l1HIl"ion, Indicate semes te l' and y ear this course 
UJou ld be fil'st offe l'cd and plonnecIjl'ec/uency of offe1'ing tite l'eafteJ'. 

Fi rs t offe ring would be Fall 2010. Initia lly it would be taught once per yea r. 

Which ofyoll1' pf·esc ntCFLfacult·y llO ve !I, C c:rpel'Lise to offe l' thi.., cow'sc? 'Will til e 
course be tau gh t by sess iOl1al ol'limitcd~terlll ins tructOl's? 

Lorimer. It will be tau ght by industry profess ionals se rving as sessionals. 

A"e tTter'c any Pf'opo..,cd sludcnlIees associcilecIwilh this CO Ul'SC OLllCf' !lIOn tuition 
fees ? 

No ne. 

Does this cow'sc cIuplica te the conlent o/ll pI'cv iously approved cO Ul'se to sHch an 
exte nt that stude nts s houicInot r eceive cI'edi lfOl' both eo w 'ses? If so, please 
,"Jlccify, • 'J. ' ) t..J C') {, 00 

Yes , CMNS 47'1. Students should not receive cred it for bot h courses. Our understanding is that 
CMNS will drop CJ\'INS 474. 

EffecNve dnle: 20.10/ 11 Ca lendar', 

Resollrce Implicat io ns: 

Note: Senate has approued (S.9.1~lJ) tir at no ne w course should be appJ-oued by Senate until 
funding has been committed/or necessary lib,'a;'y IIwterials. Each /lew cow'se proposal must be 
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accompanied by a library report and, if appropriate, confirmation that funding arrangements 
have been addressed. 

On the basis that we are teaching this content at the Masters level and that CMNS 474 has been 
offered for the past decade, our estimate is that all the required materials are available online and 
in the library. Course is already being taught. A confirming evaluation by the SFU Library is now 
in place. 

Provide details on how existing instructional resources will be redistributed to accommodate 
this new course. For instance, will another course be eliminated or will the frequency of offering 
of other courses be reduced; are there changes in pedagogical style or class sizes that allow for 
this additional course offering. 

This course will be taught by industry professionals serving as sessionals in the same manner that 
other publishing courses have been taught in the School of Communication. CMNS 474, we 
understand, will be withdrawn. There will be a reallocation of instructional resources within 
FCAT to allow this course to be offered. 

Does this course require specialized space or equipment not readily available in the department 
or university, and if so, how will these resources be provided? 

No. 

Does this course require computing resources? (e.g. hardware, software, network wiring, use of 
computer laboratory space) and if so, describe how they will be provided. 

No. 

A:~~ _ 
~.- / ~ c:--. '~ -:---__ ---:---:--__ 

Rowland Lorimer, Director, Chair, Faculty of Cmn, Art and Tech Chair 
Master of Publishing Undergraduate Curriculum Committee SCUS 

.~. tCt, )Goi , 
date date 

Illustrative Course outline Attached 
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PUB 477 Publishing Practicum 

Calendar Information; 

SIMON FRASER UNIVERSITY 
NEW COURSE PROPOSAL 

Course Number: Pub 477 Credit Hours: 4 

Course Title: Publishing Practicum 

Course Description (for Calendar). Attach a course outline to this proposal. 

A practicum in which students have the opportunity to work in an applied publishing setting. The 
practicum will provide an opportunity for the student to learn about book, magazine, or electronic 
publishing. 

Prerequisite(s): At least eight credit hours of upper levels publishing courses and permission of 
the instructor. 

Co-requisite(s) (ifany): None. 

Special Instructions (if any): Students may enroll a maximum of twice in this course. 

Course(s) to be dropped ifthis course is approved (if any): None. 

Rationalefor Introduction of this Course; Will this be a required or elective course 
in the curriculum? Probable enrolment when offered? 

This course gives students a chance to gain practical experience in publishing. Industry hosts will 
sign a letter of agreement that ensures student involvement with such publishing functions as 
manuscript evaluation, editorial, production, design, permissions, contracts, sales, marketing, 
metadata provision, file preparation, and printing. A work report, detailing the experience gained 
will be a course requirement. The experience of the internship in the Master of Publishing 
program will assist in the administration of this course. The course will also assist in the 
transition of students from university to the workplace. 

Scheduling and Registration Iriformation. Indicate semester and year this course 
would befirst offered and plannedfrequency of offering thereafter. 

First possible offering will be Fall 2010. Following the model of co-op, the program will seek out 
opportunities for practica and make them available to students, normally, in every semester. 

Which of your present CFLfaculty have the expertise to offer this course? lVill the 
course be taught by sessional or limited-term instl"tLctors? 

All faculty are capable of supervising a publishing practicum. Supervising faculty will include 
faculty appointed to the program including adjunct faculty. 

Are there any proposed studentfees associated with this course other than tuition 
fees? 

None. 

Does tltis course duplicate the content of a previously approved course to such an 
extent tltat students should not receive creditfor both courses? Ijso, please 
specify. 
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~o. 

Effective elate: :.10J O/11 Cu/endm', 

Rcsolll'cC h nplicatinns: 

Note: Senate has 0pjJmued (5.93-11) that no new course should be approued by Senate until 
fu nding lias been committedjor necessary library materials. Each new course P"oposaf must be 
accompanied by a library report and, if appropriate, confirmation thatfulldillg QlTongemen ts 
have been addressed. 

Our es timate is tha t all the required materials nre avaiiable online and in the library. A confirming 
evaluation by the SFU Li brary is now in place. 

Provide details all how existing instructional resources will be redistributed to accommodate 
this new course. For instance, will anothel' course be eliminated or will thej"cquclIcy of offering 
of other courses be reduced; are th ere changes in pedagogical style or class sizes that allow for 
this additional course offering. 

The work required of faculty will be minimal. There will be a rea lloca tion of instructional 
reso urces within FCAT to allow this course to be offered. 

Does this course requite specialized space 01" eq uipm en t not readily available in th e departm en t 
0 1' university, (Ind (f so, how will these resources be provided? 

No. 

Does this course reqllire computing resources? (e .g. hardware, software, network wiring, use oj 
compilteriaboratory space) and if so, desc" ibe how they will be p,·ovided. 

No. 

Rowland Lorimer, Director, 
Master of Publishing 

date / 
, 

~ ,-=.~ 
Chair, Faculty of Cmn, Art and Tech 
Undergraduate Curricu lum Committee 

I e, 
date 

1II1lstratlve CO li "se Oll tline A Itaclted 

Cha ir 
SCUS 

date 

, 
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PUB 478 Publishing Workshop 

Calendar Infol'manon: 

STMON FRASER UNIVERSITY 
NEW COURSE PROPQSAL 

Course Nmnbcr: Pub 478 Credit Hout's'----4-

Course Title: Publishing \ 'Vol'kshop 

I 
5\/ 

Course Desc1"iption (for Calendcu·). Alineli a cow'sc outline to this p,·oposal. 

An advanced works hop on the publishing process focu sed on applied research. 

Prcrcquisite(s): At least eight credit hours of upper division PUB courses and permission of 
the instructor. 

Co~rcqllisitc(s) (ifany); None . 

Special Instructions (if any): Students may enroll a maximum of tivice in this course. 

Coursc(s) to be dropped if this course is approved (if any); We understand CM NS will 
drop CMNS 478. 

RaLionalcJor Introduction oj Lhis Course: Willlhis IJC a "cqui"cd aI' elective course 
in tlte cur1'iculum? Probable enrolment when offered? 

Research and/or applied projects provide the opportunity for students to learn publishing 
dynamics and apply research skills. They also assis t in the transition from university to the 
workplace . 

Sc1lCduling amI Regist/'cllion Infc)f·mation. Indicate seme!.teJ' and year this coursc 
would befi1'st offcred and plannecl}l'equency of offCJ'illfJ the 1·eaftm·. 

The first possible offering will be Fa1\201o. The course will be offered normally at least once evely 
two years. It is expected that the course will be offered when it can be integrated with the 
research, teaching or services activities of faculty members. 

i"'hich of yow' present CFLfaculty have the cxpeJ'lise to offel" this course? ''''illille 
cow'sc be taught by ... c ... sional 01" limiled-lel'm instruciOl's? 

All faculty are ea pablc of teach ing this course. $11 pervisi ng facul ty will include faculty a ppointed to 
the program including adjunct faculty. 

Arc there any proposed stuclentfecs associclled with this cow'se other than lltition 
fees? 

None. 

Does this course duplicate tlw content afa pI'cviously apJ)J'oved course to such an 
extcnt tllut srudents should 1I0t1'CCeiVC cl'cclitfol' both cOW'scs? If so, pleasc 

SPCC"lifl . ~C''' ~ b Z S<)Cj 
)/ 

Yes, \ MNS 478. Students should not receive credit for both courses. Q UI' und erstanding is that 
CMNS will drop this course. 
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Effective date: 2010/11 Calendar. 

Resource Implications: 

Note: Senate has approved (S.93-11) that no new course should be approved by Senate until 
funding has been committed for necessary library materials. Each new course proposal must be 
accompanied by a library report and, if appropriate, confirmation thatjimding arrangements 
have been addressed. 

Our estimate is that the collection built for the Master of Publishing program is sufficient to our 
needs. Course is already being taught. A confirming evaluation by the SFU Library is now in place. 

Provide details on how existing instructional resources will be redistributed to accommodate 
this new course. For instance, will another course be eliminated or will the frequency of offering 
of other courses be reduced; are there changes in pedagogical style or class sizes that allow for 
this additional course offering. 

The course will only be taught when it can be integrated ,,\lith the research, teaching or service 
interests and activities of a faculty member. 

Does this course require specialized space or equipment not readily available in the department 
or university, and if so, how will these resources be provided? 

No. 

Does this course require computing resources? (e.g. hardware, software, network wiring, use of 
computer laboratory space) and if so, describe how they will be provided. 

No. 

Rowland Lorimer, Director, 
Master of Publishing 

frJV Y /0 7 
date I 

-~ .~-:----~---
Chair, Faculty of Cmn, Art and Tech Chair 
Undergraduate Curriculum Committee SCUS 

date date 

Illustrative Course outline Attached 



Senate Committee on 
Undergraduate studies 

COURSE CHANGE/DELETION FORM 

Existing Course Number: IAT 201 

Existing Title: Human Computer Interaction and Cognition 

Please check appropriate revision(s): 

Course Number: Credit Hours: 

Description: Prerequisite: _L 

Course deletion: 

FROM: 
Prerequisite: 24 units 

TO: 

Title: 

Vector: 
(Lect/SemlTutlLab ) 

Prerequisite: 24 units, including at least one lower division W' course 

If Title Chang§, indicate: N/A 
a) Long Title for calendar/schedule: max~ 100 characters, including spaces/punctuation: 
b) Short Title for enrollment/transcript: max. 30 characters, including spaces/punctuation: 

RATIONALE: 

Most students entering this course have taken the Tech One cohort program, which includes 
a 'W course. Some students enter without Tech One, and without a W' course, and this 
compromises the ability to effectively use writing as a core class activity. 

This change has been discussed and approved at the SlAT UCC. 

If this course replicates the content of a previously approved course to the extent that students 
should not receive credit for both courses, this should be noted in the prerequisite. 

Effective term and year: Fall 2010 
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SCUS 10-09b 

FACULTY OF COMMUNICATION, ART AND TECHNOLOGY 

TO: J 0 Hinchl irFe, Secretary 
Senate Committee on Undergraduate Studies 

FROM: Alison Beale, Chair 

/ 
5\() 

Faculty of Communication, Art and Technology 
Undergraduate Curriculum Committee 

RE: Pre-requisite change - SlAT (lAT 201) 

DATE: December 15, 2009 

On December 10,2009, the Faculty of Communication, Art and 
Technology Undergraduate Curriculum Committee approved the 
following pre-requisite change passed by the School of 
Interactive Arts & Technology UCC on November 4, 2009: 

• Change the pre-requisite for lAT 201 From "completion of 
24 units" to "completion of 24 units including a lower 
division W course", 

Would you please place this item on the agenda of the next 
meeting of SCUS. 

Thank you, 

Alison Beale 
Chair, FCAT VCC 

:sam 
Att. 
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